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Business Prep for COVID-19

As guidelines and mandates regarding COVID-19 are rapidly changing, the Association of Marina Industries 
(AMI) looks to be a resource for your business. Below are some sources of information for you to stay up-to-
date with the changing situation. Not only is it important to put in place the proper protocols and protections 
to reduce risk to your employees’ and customers’ health and safety, but it’s prudent to put in place plans that 
help you recover. Below are a few guidelines.
View the latest on the COVID-19 stimulus package here.

Suggested sources of information
• Centers for Disease Control and Prevention Website
• CDC - Resources for Businesses and Employers
• OSHA guidance on preparing workplaces for COVID-19
• The Small Business Administration has resources to help your business plan and recover including ex-

perts who can guide you to resources that will help you recover
• Small Business Administration - Local Assistance Directory
• Fisher Phillips Safety Solutions has provided this resource to AMI members to support in planning and 

recovery; those resources can be found here
• Partner resource - AON Coronavirus resource - http://www.aon.com/coronavirus
• List of products for disinfecting bathrooms, work surfaces, and pumpout units 
• CDC Environmental Cleaning recommendations - follow guidelines for cleaning marina facilities

How has your business been impacted?
Help AMI advocate for your business; please complete our COVID-19 business impacts survey. This will help 
us get your priorities to Congress as relief packages are being developed.

As  your  business  works  through the next few weeks, please document to the best of your ability, all direct losses 
in revenue. Also, when possible, any indirect impacts that you are having as a result of COVID-19 such as lost time, 
canceled orders, canceled appointments, etc. This information can be used in the future to explain and describe the 
impacts on your business.
 
AMI Actions:
AMI has been working with partners and LobbyIt to identify marina industry priorities in the various relief pack-
ages work through Congress. Below are letters sent to Congress and the Administration on your behalf.  

• AMI Letter to Congress - outlines AMI’s priorities for relief packages
• AMI Letter to Rep. Wittman
• ORR Letter to the President - outlines the broader outdoor recreation industry’s executive branch priori-

ties
• ORR recommendations to Congress

• Boating Industry Joint Letter - formed jointly by NMMA, MRAA, and AMI 
identifies major priorities essential to any relief packages

• AMI - MRAA Joint Small Business Letter - formed jointly by AMI and MRAA 
this focuses on small business priorities

 

https://marinaassociation.org/content.asp?contentid=412
https://www.cdc.gov/coronavirus/2019-ncov/index.html
https://www.cdc.gov/coronavirus/2019-ncov/community/organizations/businesses-employers.html
https://www.osha.gov/Publications/OSHA3990.pdf
https://www.sba.gov/page/guidance-businesses-employers-plan-respond-coronavirus-disease-2019-covid-19
https://www.sba.gov/local-assistance
https://www.fisherphillips.com/resources-alerts-comprehensive-faqs-for-employers-on-the-covid?click_source=sitepilot06!6110!cnNtaXRoQGZwc2FmZXR5c29sdXRpb25zLmNvbQ==
http://www.aon.com/coronavirus
https://www.cnn.com/2020/03/05/health/epa-disinfectants-coronavirus-trnd/index.html
https://www.cdc.gov/coronavirus/2019-ncov/community/organizations/cleaning-disinfection.html
https://www.surveymonkey.com/r/MarineCOVID-19-2
https://marinaassociation.org/files/COVID%20letter%20draft1.pdf
https://marinaassociation.org/files/COVID%20Letter_%20Wittman.pdf
https://marinaassociation.org/files/ORR%20Presidential%20COVID%20draft%20letter.pdf
https://recreationroundtable.org/support-the-outdoor-recreation-economy/
https://marinaassociation.org/files/Marine%20Industry%20Joint%20Stimulus%20Priorities%2032020.pdf
https://marinaassociation.org/files/MRAA-AMI%20Stimulus%20Package%20Priorities%20(1).pdf
https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/
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Learn More:
The Association of Marina Industries hosted a March 23, 
2020, webinar on COVID-19 with guest speakers Rob-
ert Smith and Travis Vance from Fisher Phillips Safety 
Solutions. They covered the latest news, what you can 
do to better position your business, and reduce risk to 
the health and safety of your employees and customers. 
Find slides and webinar recording below.

• View webinar recording here
• March 23, 2020 - Guidelines for Employers

slides

Other resources:
• Visit our partner’s (MRAA) page on coronavi-

rus resources for marine businesses for more
resources

• NMMA COVID-19 resource page

How are Brands Staying Relevant 
During COVID-19?

Source: National Marine Manufacturers Association

Companies across the globe are scrambling to figure 
out how to engage with their customers and poten-
tial consumers in the wake of COVID-19.

Many are using this period of uncertainty to show-
case the flexibility of their brand identity, focus on 
the larger aspects of corporate values and caring for 
the well-being of their audience. This shift is meant to 
allow the public to focus on the most pressing needs 
of the day, while keeping their voice and presence 
respectful.

But others are taking the opportunity to innovate. 
From fitness gear to manufacturers, companies are 
leaning on the digital platforms that they have built 
over the years to bring their message and products 
in a new way.

So, who is doing that well? Here are a few examples:

Chevrolet: Over the last week, the manufacturer 
has put customer service front and center. Creating 

COVID-19 NEWSCOVID-19 NEWS

COVID-19 News continued on Page  4

a special landing page, they are positioning their ad-
visors to be available around the clock, including an 
online chat service. They’re also using this opportu-
nity to showcase the safety devices in their products, 
such as OnStar.

Peloton and fitness brands: With gyms across the 
country limiting hours or closing, the highly publi-
cized indoor bike producer is increasing trial mem-
berships by an extra two months. Their social media 
feeds have been focused on using this time for self-
improvement and improving mental health. Similarly, 
gyms, yoga studios and countless other fitness clubs 
are embracing virtual classes, healthy eating tips and 
using household items as equipment.

Chipotle: Virtual community is front and center as 
the brand hosts digital lunch parties this week. ‘Chi-
potle Together’ is bringing influencers for Q&A’s and 
free giveaways during these hangout sessions. Part-
nering with Zoom, they are able to bring this new 
event to 3,000 fans across the world.

While much uncertainty remains, there is no doubt 
that the equity of websites and social media can be a 
hub of innovation for many companies.

As you navigate this crisis, please don’t hesitate to 
reach out to NMMA’s marketing and communica-
tions team for guidance on crisis communications, 
brand messaging and positioning. You can reach us 
at taskforce@nmma.org.

Facebook Launches $100 Million Grant 
Program for Small Businesses

Source: NMMA

This week Facebook announced a $100 million 
program to help small businesses affected by 
coronavirus,according to CNBC. The grants will be 
available for up to 30,000 eligible small businesses in 
over 30 countries.

https://zoom.us/rec/share/vOpZA-r3pzJIWNLw41r8C5wfO73ieaa8gSAY8vUEnkxYqOLZYH54oYsPnhoGhlh8
https://marinaassociation.org/files/Final_%203_23_20.%20AMI%20Webinar%20Coronavirus%20Presentation-2.pdf
https://marinaassociation.org/files/Final_%203_23_20.%20AMI%20Webinar%20Coronavirus%20Presentation-2.pdf
https://www.mraa.com/page/COVID-19
https://www.mraa.com/page/COVID-19
https://www.mraa.com/page/COVID-19
http://www.nmma.org/coronavirus
https://www.chevrolet.com/chevy-cares-were-open
https://www.onepeloton.com/digital/checkout/digital-90d
https://www.onepeloton.com/digital/checkout/digital-90d
https://www.thrillist.com/news/nation/chipotle-together-lunch-parties-zoom
https://www.thrillist.com/news/nation/chipotle-together-lunch-parties-zoom
mailto:taskforce@nmma.org
https://www.cnbc.com/2020/03/17/facebook-announces-program-for-small-businesses-impacted-by-covid-19.html
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Facebook said it will be accepting applications in the 
coming weeks. The company said the program can 
help businesses with rent, operational costs, main-
taining workforce and connecting with customers. 

Other resources, grants and free tools for small busi-
nesses are being updated frequently on Inc.com’s 
webpage for small businesses hit by COVID-19, here.

If you’re a small business looking for insights in this 
evolving situation, please don’t hesitate to reach out 
to NMMA’s advocacy team for guidance. You can 
reach us at taskforce@nmma.org.

How Does the $2 Trillion Stimulus 
Bill Help the Recreational Boating 

Industry?

Source: NMMA

With the U.S. Senate passing the nearly $2 trillion 
economic relief package late last night and the U.S. 
House of Representatives expected to follow suit this 
week, NMMA has compiled a breakdown of provi-
sions in the legislation that the association helped 
secure, along with other requests that were not in-
cluded. NMMA worked closely with Congress and the 
Trump administration to develop the stimulus pack-
age – formally known as the Coronavirus Aid, Relief, 
and Economic Security (CARES) Act – and stands 
ready to help the industry navigate the relief process.

Two versions of the factsheet are available here:
• Comprehensive
• Topline Overview

The topline overview is also below.

While a few priorities were not included, Congress 
has started discussing an additional relief package. 
NMMA remains in constant contact with policymak-
ers to ensure the industry is represented in subse-
quent economic aid measures.
 
If you have questions, please don’t hesitate to contact 
NMMA’s COVID-19 taskforce at taskforce@nmma.
org.

NMMA Priorities Secured in Stimulus 
Package

Congressional Action to Ensure Financial Certainty 
for Businesses

Included
• Provide $350 billion to small businesses (boat 

building qualifies as less than 1000 employees) 
to keep employees on the payroll and support 
operational expenses.

• Allow businesses to delay payment of payroll 
taxes.

• Set up a national small business sustainability 
program to provide assistance to partially un-
employed workers to support employee reten-
tion.

• Treasury will implement a new lending program 
targeted at medium-sized businesses (500-
10,000 employees).

• Streamline approval of and provide $562 mil-
lion for the small business disaster loan pro-
gram.

• Establishes a grant program to educate and ad-
vise businesses as they navigate the new pro-
grams that will assist in the recovery.

• Provide modifications for net operating losses 
to provide more critical cash flow.

Not Included
• Create a federal Manufacturing Resiliency Fund.
• Permanently repeal research and development 

amortization.
• Assist with major event and meeting cancella-

tions.

Administration Actions to Complement Congressio-
nal Efforts

Tax Relief
 Included

• Delay all scheduled federal tax payments for 
90 days by waiving interest and penalties that 
would otherwise apply.

Tariff Relief
Included

• USTR removed some Section 301 tariffs related 
to fishing tackle bags, certain trailers, cleats and 

file:///Users/susanely/Dropbox/Lighthouse/Advocate/2020/March%20advocate%202020/applewebdata://B3B5F5FD-7B98-4720-A5CC-1D17A136E6F1/%E2%80%A2https:/www.inc.com/inc-staff/free-tools-grants-video-conferencing-ad-credits-gift-certificates-cloud-storage-cyber-security.html?icid=hmsub2
mailto:taskforce@nmma.org
http://www.nmma.net/assets/cabinets/Cabinet528/NMMA_COVID%20Federal%20Aid%20Explainer.pdf
http://www.nmma.net/assets/cabinets/Cabinet528/NMMA_COVID%20Federal%20Aid%20One%20Pager.pdf
mailto:taskforce@nmma.org
mailto:taskforce@nmma.org


5

COVID-19 News continued from Page 4

chocks, and components such as cam/crank-
shafts and certain mountings/fittings.

Not Included
• At this time, USTR has 

kept in place most tar-
iffs on imported Chi-
nese products.

Continued Access to Public 
Waters
Included 

• Waive all fees to access public lands and waters.

Not Included
• Keep federal lands and waters open and ac-

cessible within Centers for Disease Control and 
Prevention.

MRAA Launches COVID-19 Resources 
for Boat Dealers

In the first of a multi-step plan to support marine 
dealers with their response to the coronavirus and 
ensuing economic challenges, the Marine Retailers 
Association of the Americas has launched a webpage 
with resources for the industry to tap into.

The page will be updated daily with new resources as 
they become available. 

“If you’re like our team, you may be feeling over-
whelmed by all the resources, information and ad-
vice you’re receiving in regard to COVID-19,” explains 
MRAA Vice President Liz Walz. “Some of it applies to 
you as a marine retailer, and some of it doesn’t.

“Our goal at MRAA is to meet you where you’re at 
and be here when you’re ready with as much of the 
information and education you need as possible — 
not because we’re experts on the virus, but rather be-
cause the way we see it, it’s our job to collect insight 

from experts on what you might need to make deci-
sions today and tomorrow.”

To begin with, the MRAA’s COVID-19 resource page, 
available at www.MRAA.com/COVID-19, provides a 
listing of national- and state/province-provided re-
sources for small businesses in the United States and 
Canada. They include links to organizations like the 
U.S. Center for Disease Control, Small Business Ad-
ministration, the Society for Human Resource Man-
agement, the Occupational Safety and Health Admin-
istration, and Employment and Social Development 
Canada.

In addition, the site includes links to useable re-
sources like sample communication plans, social dis-
tancing guidelines for the workplace and more. Also 
listed are links to several articles with worthwhile in-
sights into how dealers might consider navigating 
today’s uncertainty. They include a list of employer 
FAQs for responding to the coronavirus from work-
force attorneys and a National Law Review article, 
“The Emergency Coronavirus Bill: What Employers 
Need to Know Regarding the Legislative Response to 
COVID-19.”

“The MRAA exists solely to serve and fuel the success 
of our dealer body,” states Matt Gruhn, MRAA Presi-
dent. “In a time of uncertainty like we’re facing today, 
MRAA has refocused all of its energy on providing 
critical insights and resources that will help dealers 
gain clarity and make informed decisions about their 
business.”  

About the Marine Retailers Association of the Americas 
At the Marine Retailers Association of the Americas, 
we believe that for the marine industry to thrive, the 
retail organizations that interact with the boaters 
in their community must thrive. With that in mind, 
MRAA works to create a strong and healthy boating 
industry by uniting those retailers, providing them 
with opportunities for improvement and growth, and 
representing them with a powerful voice. For more 
information, visit MRAA.com or contact us at 763-
315-8043.

http://www.MRAA.com/COVID-19
http://www.MRAA.com/COVID-19
http://www.MRAA.com/COVID-19
http://www.mraa.com/
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The 2019 Professional Marina Resource Guide is now available!
AMI’s Professional Marina Resource Guide serves as an invaluable resource to those 
who desire access to professionals and companies who provide products and services 

for the marina industry.

The Professional Marina Resource Guide is brought to you as a service of the Association of Marina 
Industries (AMI). All companies in the Guide are members of AMI. AMI represents a diverse 
membership of nearly 1,100 marinas, boatyards, yacht clubs, public/private moorage basins, 
and marina suppliers around the world. These companies provide slip space for over 165,000 

recreation watercrafts and employment for over 8000 marine tradesmen and women.

http://flash-pub.com/pub/ebooks/1ae4918059/#/0
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     Legislation &     Legislation &
          Partnerships          Partnerships
Hi, everyone. I hope this edition of the Advocate 
finds you healthy. We know this is a challenging time 
for your business; information is changing daily and 
we’re doing our best to keep you up-to-date. On 
our COVID-19 resource page you’ll see actions we’ve 
taken, along with our industry partners and LobbyIt.
com to address the concerns of your business. In-
clude benefits to Small Business and taking care of 
our employees, including the ones we may unfortu-
nately have to lay off. 

Here I'd like to update you on two things:
• New requirements under the Families First 

Coronavirus Response Act (FFCRA) regarding 
sick leave

• Business Closures: Essential vs. Non-essential

We’ll continue to provide you updates through our 
News Watch specials and please if you have any 
questions or suggestions on how we can better serve 
you please reach out to me, Eric Kretsch at EKretsch@
MarinaAssociation.org. 

Now to business.

New sick leave requirements under the FFCRA
New sick leave requirements from the Department of 
Labor (DOL) may impact small businesses. In short, 
the new rules require certain employers to provide to 
their employees expanded family and medical leave 
for reasons related to COVID-19. It affects small busi-
nesses who now have to implement this change.
 
The U.S. Department of Labor’s Wage and Hour Divi-
sion (WHD) published its first round of implementa-
tion guidance pursuant to the Families First Corona-
virus Response Act (FFCRA). The guidance addresses 
critical questions such as:

• How does an employer count its number of 
employees to determine coverage?

• How can small businesses obtain an exemp-
tion?

• How does an employer count hours for part-
time employees?

• How does an employer calculate wages em-
ployees are entitled to under the FFCRA?

The initial WHD guidance is available in three-parts:
• Fact Sheet for Employees
• Fact Sheet for Employers
• Questions and Answers

What is considered essential business?
 
The Cybersecurity and Infrastructure Security Agency 
(CISA) released guidance on March 19 detailing which 
workers should be considered essential critical infra-
structure workers by state and local governments.
 
Many states are using the CISA guidelines, some are 
modifying the guidelines, while others are issuing 
guidelines independent of the CISA recommenda-
tions.
 
(You can find a full library of Stay-At-Home orders 
here)
 
What CISA guidelines could state and local gov-
ernments use to include marinas and boatyards as 
critical infrastructure?
 
(Find CISA guidelines here)
 
Listed under transportation and logistics

• Maritime transportation workers - port work-
ers, mariners, equipment operators

• Employees who repair and maintain vehicles, 
aircraft, rail equipment, marine vessels, and the 
equipment and infrastructure that enables op-
erations that encompass movement of cargo 
and passengers

Listed under Agriculture
• Employees engaged in the manufacture and 

By Eric KretschBy Eric Kretsch

Legislation & Partnerships continued on Page 8

http://flash-pub.com/pub/ebooks/1ae4918059/#/0
mailto:EKretsch@MarinaAssociation.org
mailto:EKretsch@MarinaAssociation.org
https://www.dol.gov/agencies/whd/pandemic/ffcra-employee-paid-leave
https://www.dol.gov/agencies/whd/pandemic/ffcra-employer-paid-leave
https://www.dol.gov/agencies/whd/pandemic/ffcra-questions
https://www.cisa.gov/publication/guidance-essential-critical-infrastructure-workforce
https://docs.google.com/document/d/e/2PACX-1vSXZCFCbIRiRDRC-SWyc36T0S0hjXxT9wZAGM4V01_xtbywLBEn0o_kgmfs0dMJ4VbpPh30j2ZFZ3TH/pub#h.eb59tfi281pv
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maintenance of equipment and other infra-
structure necessary to agricultural production 
and distribution

 
What classifications are other states using to 
modify essential business guidelines to keep ma-
rinas and boatyards open?

• Provide critical infrastructure (dockage) to Har-
bor Masters and other law enforcement

• Provide critical infrastructure (dockage) to fire 
prevention vessels

• Provide critical infrastructure (dockage) to 
USCG vessels

• Support fishing or aquaculture industries, in-
cluding maintenance and repair of vessels

• Support employees needed to operate 
pumpout services as critical to waste treatment

 
Specifics from local MTAs
 
Massachusetts – businesses that support essential 
employees in the “fishing and seafood industry” and 

provide dockage to harbormasters, fire prevention 
vessels, USCG vessels, and other first responders, or 
employees needed to operate pumpout stations or 
drinking water services.
   
New Jersey – Executive Order #107 does not pre-
clude marinas from continuing operating as long as 
they practice social distancing recommendations.  
Marina customers can access their boats and are per-
mitted to repair/maintenance if permitted by the ma-
rina as long as individuals practice social distancing.  
Imperative to ensure social distancing for anyone 
that accesses your facility, including staff.
 
Connecticut – Marinas and marine repair and service 
are considered essential services
 
Wisconsin – marinas, boat supply/repair, and sales 
are essential businesses and can continue to operate. 
Marinas - page 6; boats - page 12
 
AMI Affiliate State Business Closure Orders 

Industry NewsIndustry News

https://www.boatma.com/pdf/E-NEWS%201%20-%20March%2023rd%20-%20Governor's%20announcement.pdf
https://myemail.constantcontact.com/MTA-NJ-Messages---Covid--19---Additional-Information-on-Governor-s-Executive-Orders.html?soid=1103356980422&aid=071ZFsKi9j8
https://cmta.wildapricot.org/resources/Documents/Business%20Exemptions%20for%20Coronavirus.pdf
https://channel3000.com/content/uploads/2020/03/Health-Order-12-Safer-At-Home.pdf
https://marinaassociation.org/content.asp?admin=Y&contentid=417
http://www.seatech.com
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RBFF Elects New Board Chairman

Source: Trade Only Today

The Recreational Boating & Fishing Foundation an-
nounced Wednesday that Jeff Pontius was elected 
board chairman. Five other board positions and five 
new members were also announced. The group will 
help RBFF continue to try to grow participation in 
fishing and boating.

As of March 1, Pontius took over as chairman. He has 
been a member of the board for more than 10 years, 
bringing his experience as president and CEO of Ze-
bco to the foundation. Taking over Pontius’ previous 
position of vice chairman is Ken Hammond of The 
Hammond Group, who has also service on the RBFF 
board. Craig Bonds of Texas Parks and Wildlife is now 
the treasurer and Yamaha Motor Corporation’s Dale 
Barnes is the secretary. Outgoing board chairman Jeff 
Marble will transition into a newly created seat, im-
mediate past chair.

“As a longtime member of the fishing and boating 
industry, it’s clear the work that RBFF does is essential 
to the future of our sport,” Pontius said in a state-
ment. “I’ve enjoyed my time on the board and look 
forward to making an even greater impact as board 
chair.”

The following new members have been added to 
the board: Colleen Callahan, director, Illinois depart-
ment of natural resources, Thom Dammrich, presi-
dent emeritus, National Marine Manufacturers As-
sociation; Kathy Fennel, executive vice president and 
general manager, Fishing League Worldwide; Jon 
Schlosser, vice president of marketing, Pure Fishing; 
and Phil Smoker, vice president of sales, Starcraft/
Smoker Craft Inc.

“We have big goals at RBFF and our board of direc-
tors has always helped steer us in the right direction,” 

Industry NewsIndustry News

Industry News continued on Page 10

RBFF president and CEO Frank Peterson said in the 
statement. “I’m excited by the expertise represented 
by our board and look forward to the fresh perspec-
tives on the biggest challenges our community is fac-
ing.”

Fernandina Harbor Marina Reopens 
After Hurricane Repairs

Source: The Triton

Westrec Marinas has reopened Fernandina Harbor 
Marina on Amelia Island. The marina, which suffered 
a direct hit from Hurricane Matthew in October 2016, 
is now accepting overnight reservations, rendezvous 
group outings, short stays and day docking. 

“Damage yielded an opportunity for enhancements,” 
stated Dale L. Martin, city manager of Fernandina 
Beach, Florida. “In partnership with Westrec and 
many local, state and government agencies, we have 
incorporated even better services and structures at 
the facility.”

Improvements include the installation of 1,500 feet 
of side-tie Crescent Floating Docks that run parallel 
to the current flow and 804 feet of Marinetek floating 
dock; new 80-foot steel piles; a 400-foot dinghy and 
day dock wave attenuator; and new power distribu-
tion, with 30 amp, 50 amp, 100 amp, and 440 amp 
available. The southern basin has been dredged to 
an 8-foot depth, and the docks there have been re-
moved.

Besides the new docks, other amenities include a 
boater’s lounge, laundry, pump out, and access to 
“Island Hopper” buses that circle the city every hour. 
The marina is walking distance from more than 20 
restaurants. Office hours are 7 a.m. to 6:30 p.m.

For more information, visit fhmarina.com or contact 
marina manager Joe Springer at +1 904-310-3300.

https://news.takemefishing.org/board-2020
https://news.takemefishing.org/board-2020
https://www.the-triton.com/2020/03/fernandina-harbor-marina-reopens-after-hurricane-repairs/


10

Industry News continued from Page 9

CVC Purchase of D-Marin Facilities 
Clears Croatian Anti-Trust Agency

By David Robinson of IBI News

Three Croatian marinas are included in the deal
AZTN, the Croatian anti-trust agency, has approved 
the planned acquisition of three marinas in the coun-
try which are part of the planned takeover of 10 
D-Marin owned and managed marinas by the Lux-
embourg-headquartered private equity group, CVC 
Capital Partners. The other seven marinas include four 
in the UAE and three in Greece, reports SeeNews.

In a statement, AZTN indicated that it will permit the 
group of three marinas under one ownership as a re-
sult of Venilia Investments, a subsidiary of CVC es-
tablished as a special purpose company to take over 
the three Croatian marinas. That trio comprises the 
Mandalina marina at Sibenik; and the Dalmacija and 
Borik marinas.

After a comprehensive study, AZTN said: “The Croa-
tian marina market is asymmetric and fragmented.”

The largest player in the Croatian marina market is 
the state-owned ACI (Adriatic Croatia International 
Club), which operates 22 marinas and holds a 20-

Industry News continued on Page 11

30% share of the total marina market in the country. 
Dogus Group, the parent of D-Marin, previously held 
a near 11% stake of ACI.

In its study, AZTN found that the three Croatian ma-
rinas in the deal would hold a 10-15% share of the 
national marina market and make CVC, through Ve-
nilia Investment, the second-largest operator of ma-
rinas in Croatia. AZTN identified that “the remaining 
number of smaller players control less than 5% of the 
market.”

IBI understands that the total CVC deal for the 10 
marinas was due to have been completed this week. 
Four marinas owned or operated by D-Marin in Tur-
key and Montenegro are not part of the overall trans-
action.

Washington State Moves to Preserve 
Port Townsend

Source: Soundings Trade Only 

On February 26, commissioners for the Port of Port 
Townsend, Wash., voted unanimously to partner with 
the Washington Trust for Historic Preservation to re-
store and preserve Point Hudson, a popular recreat-
ing and boating area.

The partnership agreement will direct port staff to 
start working with the nonprofit Washington Trust 
over the next two years. Employees will start with 
taking inventory of the existing conditions of Point 
Hudson to determine the next steps for a potential 
long-term lease of all or part of the point to the trust.

“This is really the first step in a process which, if suc-
cessful, will take a number of years,” Eric Toews, depu-
ty director of the port, told the Port Townsend Leader.

The partnership lasts until the end of 2021. Over the 
next two years, the port and the trust will conduct a 
fair-market value survey of Point Hudson, prepare the 

Rye Golf Club
Rye, NY

 
Skyhawk Monitoring Products

Derry, NY 

Welcome Welcome 
AboardAboard

https://www.ptleader.com/stories/a-step-forward-in-the-preservation-of-point-hudson,68150
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first phase of an environmental site assessment and 
create a facility-condition report on the point’s cur-
rent buildings and infrastructure including the Point 
Hudson Jetty. The team will also conduct a survey of 
historic and cultural resources and a financial history 
of the port’s previous capital investments and future 
financial needs at Point Hudson.

Upon completion of the assessments, the Washing-
ton Trust will discuss possibly leasing Point Hudson 
with the goal to preserve, restore and invigorate the 
area.
After the Maritime Washington National Heritage 
Area Act was signed into federal law on March 12, 
2019, the trust was designated to coordinate the 
state’s new maritime heritage area. The bill, which 
was written by Rep. Derek Kilmer, D-Wash., seeks 
to highlight all maritime landmarks within a quarter 
mile of the shoreline around Puget Sound, creating a 
3,000-mile heritage trail along the coast.

For the first 10 years, $1 million per year will be ap-
propriated for activities that celebrate and encourage 
the shipping and shipbuilding history of the area. Es-
tablishing a heritage area will also qualify communi-
ties to apply for certain federal grants and to draw 
contributions from state, local and private sources.

“That (designation) really set the stage with thinking 
more holistically and specifically about our maritime 
resources across the state,” Chris Moore, director of 
the Washington Trust, said. “It would be an under-
statement to say that Port Townsend really represents 
in a lot of the ways all the themes and the goals that 
are wrapped up in the heritage area.”

The Washington Trust will begin crafting a manage-
ment plan this summer to determine how the fund-
ing will be appropriated across all the areas within 
the maritime heritage area. A partnership with the 
port could put Point Hudson at the center of the plan.

Development Opportunity
Joint Venture Partner Wanted

Federally Owned Land in Delaware under a long-term lease for exist-
ing marina. No acquisition costs, no real estate taxes for three separate 
parcels totaling +/- 35 acres available for development. 

Public sewer and water, development required to be leased to the pub-
lic. Residential, hotel, restaurant and a fitness center are all develop-
ment possibilities 

Contact William Freas 610-633-5083 or bestbuilt12@live.com.

mailto:bestbuilt12@live.com
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Safe Harbor Marinas Partners With 
4Ocean

 Source : Marina Dockage

4ocean, the purpose-driven Public Benefit Corpora-
tion founded to help end the world’s ocean plastic 
crisis, has announced its latest partnership, with Safe 
Harbor Marinas.

To help minimize ocean plastic pollution, Safe Harbor 
will install and use 4ocean’s latest technology—the 
4ocean Harbor Skimmer—as part of its pilot program 
to remove plastics and other pollution from marinas 
and harbors. Safe Harbor will install the skimmers at 
several of its more than 95 locations with the inten-
tion of nationwide deployment over time.

4ocean’s Harbor Skimmer is a 450-gallon unit that 
acts like a pool skimmer for the ocean. As unwanted 
debris and plastic pollution float into the vicinity of 
the skimmer, they are gently sucked into the machine 
and held in the collection bin until it is serviced. The 
machine runs 24 hours a day and is monitored reg-
ularly by trained employees to ensure no wildlife is 
harmed during the cleaning process.

In February 2020, the brands began working togeth-
er to incorporate 4ocean Harbor Skimmers in several 
Safe Harbor locations throughout Florida, including: 
Safe Harbor Old Port Cove (North Palm Beach); Safe 
Harbor Calusa Island (Goodland); Safe Harbor Burnt 
Store (Punta Gorda); and Safe Harbor Pier 77 (Bra-
denton). The machines were strategically positioned 
in a location within each marina basin that tends to 
accumulate floating debris and plastic so that the 
skimmers can have maximum impact.

Virginia Strengthens Menhaden 
Conservation

Source: Trade Only Today

Gov. Ralph Northam, D-Va., signed a bipartisan bill 
improving management of Atlantic menhaden, a 
small fish that many large species rely on for food, 
following vocal support from recreational anglers.

The legislation transfers management authority of At-
lantic menhaden — oily baitfish that feeds sportfish 
like striped bass — to the Virginia Marine Resources 
Commission, the entity that oversees other saltwater 
fisheries in the state.

As the forage fish gain attention as being critical 
to the food supply, Canada-based Omega Proteins 
has come under fire for violating the regional fishery 
management plan.

Now that the bill has been signed into law, the legis-
lation puts Virginia on a path toward compliance with 
the regional fishery management plan that Omega 
Protein violated last year, according to the American 
Sportfishing Association.

“Thanks to the signature of Gov. Northam, menha-
den will now be managed by fisheries experts at the 
Virginia Marine Resources Commission,” said Mike 
Leonard, vice president of government affairs for the 
American Sportfishing Association, in a statement.

“Adequate menhaden populations are key to striped 
bass and other sportfish that support Virginia’s 
$583,806,000 saltwater recreational fishing econo-
my,” said Leonard. “This important shift in manage-
ment authority will help ensure a future of science-
based management of menhaden that accounts for 
their important role in the ecosystem.”

Clean Marina & Environmental News continued on Page 13

http://4ocean.com/
http://shmarinas.com/
http://shmarinas.com/
https://www.tradeonlytoday.com/conservation/canadian-company-targets-critical-forage-fish-in-atlantic-and-gulf
https://www.tradeonlytoday.com/fisheries/virginia-moves-to-strengthen-conservation-of-critical-forage-fish
https://www.tradeonlytoday.com/fisheries/virginia-moves-to-strengthen-conservation-of-critical-forage-fish
https://asafishing.org/advocacy/virginia-governor-signs-legislation-to-strengthen-menhaden-conservation/
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In October, the Atlantic States Marine Fisheries Com-
mission menhaden management board unanimously 
voted to find Virginia’s menhaden reduction fishery 
out of compliance with the regional fishery manage-
ment plan. Omega Protein made a commitment to 
comply with the catch limit of 51,000 metric tons but 
announced it would exceed that cap last fall.

The Atlantic States Marine Fisheries Commission later 
found that Omega Protein had exceeded the Chesa-
peake Bay reduction fishing cap by 35 million pounds, 
a ruling upheld by U.S. Secretary of Commerce Wil-
bur Ross.

Many sportfishing enthusiasts blame menhaden re-
duction fisheries, in part, for drops in once-abundant 
species. Omega Protein argues that overfishing has 
led to declines of striped bass and other populations 
that feed on menhaden.

More Than 1,000 Participate in 43rd 
Broward County Waterway Cleanup

Source: Trade Only Today

Around 1,200 volunteers participated in the 43rd 
Broward County Waterway Cleanup, an event that 
organizers tout as the county’s largest and longest-
running environmental event.

Presented by the Florida Inland Navigation District 
and organized by the Marine Industries Associa-
tion of South Florida, the Broward County Waterway 
Cleanup on March 7 resulted in collection of nearly 
25 tons of trash and debris from 35 sites across the 
county.

Volunteers participated on land and water with 120 
vessels including boats, kayaks and paddleboards.

“We had beautiful weather, dedicated volunteers, 
and a great time,” said MIASF event coordinator Ni-
cole Hoekstra in a statement. “The annual Waterway 
Cleanup is a perfect day to celebrate all that Broward 
County has to offer, while taking part in keeping it 
clean.”

Following the cleanup, volunteers were invited to at-
tend the Trash Bash party at MIASF Headquarters, 
where participants were treated to live music, free 
food and beverages, and more than a dozen raffle 
prizes.
In addition to the Waterway Cleanup, MIASF hosts 
middle school and high school recycled-art, essay, 
and short-story contests each year.

This year’s winners are:
• $500 Essay Contest Winner: Bria Weisblat, 

Western High School

Clean Marina & Environmental News continued on Page 15

https://www.tradeonlytoday.com/fishing/commission-finds-foreign-company-accountable-for-violating-fishing-rules
https://www.tradeonlytoday.com/fishing/commission-finds-foreign-company-accountable-for-violating-fishing-rules
https://www.trcp.org/2019/09/19/omega-protein-breaks-rules-chesapeake-bay/
https://www.trcp.org/2019/09/19/omega-protein-breaks-rules-chesapeake-bay/
https://www.trcp.org/2019/12/19/commerce-secretary-sides-recreational-fishermen-menhaden-case/
https://images.saymedia-content.com/.image/cs_srgb/MTcxMTc2NzYwOTc5NzYwNzEy/miasf.pdf
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aunc es 
Memorial Day 2020 

National Marina Days is a nationwide boating event dedicated to grow boating 
participation across North America. Marine businesses collaborate to hold events to 
introduce the public to boating through on-water and land-side activities at marinas in 
every corner of the country. This event is run in partnership with National Great 
Outdoors Month! 

This year will be National Marina Day's third year of the Summer of Giving. 
Celebrations launch on Memorial Day through Labor Day 2020- marinas 
across the country will give back to any charity of their choice. 

Register Your Marina as an Event Site! 
Go to: www.NationalMarinaDay.org/about/register 

Any questions? Contact: 
Michelle Umberger 
401-237-4188
MUmberger@MarinaAssociation.org

http://www.nationalmarinaday.org/about/register
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Clean Marina & Environmental News continued on Page 13

• $250 Short Story Contest Winner: Miles D’Errico, 
New River Middle School

• $250 High School Recycled-Art Contest Winners: 
Destiny Pantoja, South Broward High School

• $250 Middle School Recycled-Art Contest Win-
ner: Riley McClanahan, New River Middle School

MD Clean Marina Adds New Facilities

Two marinas in Rock Hall passed inspection by the 
Maryland Department of Natural Resources to earn 
the Maryland Clean Marina Award. Gratitude Ma-
rina and Osprey Point Marina met the award crite-
ria, bringing the total number of Clean Marinas and 
Clean Marina Partners to 151 — about a quarter of 
the marinas in Maryland.

As part of their environmental initiatives, both facili-
ties installed fuel spill response kits, started sharing 
environmental education materials with slip holders, 
and wrote clear marina rules. Additionally, Gratitude 
Marina made several new signs for their fuel dock 
and boatyard, to improve safety and to promote pol-
lution prevention practices.

To attract more Clean Marinas, during February, Clean 
Marina staff held three seminars to introduce the 
program to new participants and to offer speakers 
on topics of interest to marinas. More than 100 par-
ticipants attended the seminars at Bush River Yacht 
Club, Annapolis Recreation Center and the Richard-
son Maritime Museum in Cambridge.

Ted Sensenbrenner of the Boat U.S. Foundation spoke 
about the varying claims of “eco safe” boat cleaners 
and research the foundation conducted to test the 
claims and the products. He also spoke the founda-
tion’s free online spill prevention course for marinas.

Staff from the department’s Licensing and Registration 
Service discussed the difference between “abandoned” 
boats and those requiring a mechanic’s lien and pro-
vided all the forms needed. Essentially, if a boat owner 
entered a contract for storage and/or owes the marina 
fees, then a mechanic’s lien must be established Any-
one that missed the talk can contact their local Licens-
ing and Registration office to get more information.

Solar-Powered Ocean Clean-Up Boat 
Launches in Ibiza

Source IBI News 

iBi is a 100% emissions-free catamaran that filters 
and removes plastic from the sea

The 100% emissions-free cat cleans the sea of plastics
A solar-powered catamaran designed to clear plastic 
from the sea has launched in the Balearic island of Ibiza.

The initiative is being carried out by iBi Foundation, a 
non-profit organisation whose boat, named iBi, fea-
tures a unique ocean clean-up system that filters and 
removes plastics from the ocean whilst underway.

The 100% emissions-free boat was developed by La 
Bella Verde, a Spanish company that was recently 
awarded Best Start-Up at the Barcelona Boat Show.

The iBi system itself covers an area of 22,224 m2 every 
hour – the equivalent of 3.11 football fields – whilst 
filtering 11.112 m3 during that period. This is equal to 
4.4 Olympic-sized swimming pools per hour.

The filters work at 0.5m below the surface of the wa-
ter, collecting plastics that are 2cm and bigger, up to 
a maximum of the entire boat’s width. This ensures 
that larger debris such as industrial plastic waste can 
also be collected.

iBi Foundation is working closely with Plastic Free Ibi-
za, Ibiza Preservation Fund, Noctiluca Asociacion, LBV 
Foundation and World Cleanup Day to achieve Ibiza’s 
goal of be-
coming free 
from single-
use plastic by 
2023.

Plans are now 
undeway to 
further ex-
pand the fleet 
of catama-
rans. 

https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDMsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDAzMTAuMTg0OTQ0MTEiLCJ1cmwiOiJodHRwOi8vZG5yLm1hcnlsYW5kLmdvdi9Cb2F0aW5nL1BhZ2VzL2NsZWFubWFyaW5hL2hvbWUuYXNweCJ9.LdmAz8TlTqdltfmEBi8Bgai97w2X6pfe3FtWsQKO0Ow/br/75923952872-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDQsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDAzMTAuMTg0OTQ0MTEiLCJ1cmwiOiJodHRwczovL3d3dy5vc3ByZXlwb2ludC5jb20vbWFyaW5hcy1jaGVzYXBlYWtlLWJheS1yb2NrLWhhbGwtbWQvZ3JhdGl0dWRlLW1hcmluYS8ifQ.VF0N1cB8indkMlA6SMIp5yjKljYlX23uWP08xrI-KRs/br/75923952872-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDQsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDAzMTAuMTg0OTQ0MTEiLCJ1cmwiOiJodHRwczovL3d3dy5vc3ByZXlwb2ludC5jb20vbWFyaW5hcy1jaGVzYXBlYWtlLWJheS1yb2NrLWhhbGwtbWQvZ3JhdGl0dWRlLW1hcmluYS8ifQ.VF0N1cB8indkMlA6SMIp5yjKljYlX23uWP08xrI-KRs/br/75923952872-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDUsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDAzMTAuMTg0OTQ0MTEiLCJ1cmwiOiJodHRwczovL3d3dy5vc3ByZXlwb2ludC5jb20vbWFyaW5hcy1jaGVzYXBlYWtlLWJheS1yb2NrLWhhbGwtbWQvb3NwcmV5LXBvaW50LW1hcmluYS1jaGVzYXBlYWtlLWJheS1yb2NrLWhhbGwtbWQvIn0.3EqaKAIzftfdFzeAgix6DvSQ1VNh0O2Mz6RIh7GuFvE/br/75923952872-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDYsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDAzMTAuMTg0OTQ0MTEiLCJ1cmwiOiJodHRwczovL2Ruci5tYXJ5bGFuZC5nb3YvYm9hdGluZy9QYWdlcy9jbGVhbm1hcmluYS9jbGVhbm1hcmluYXMuYXNweCJ9.wfs6Se4NwtZgSKwQgHP1gh1fXe36WuVK9C7Jv9VwGQs/br/75923952872-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDYsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDAzMTAuMTg0OTQ0MTEiLCJ1cmwiOiJodHRwczovL2Ruci5tYXJ5bGFuZC5nb3YvYm9hdGluZy9QYWdlcy9jbGVhbm1hcmluYS9jbGVhbm1hcmluYXMuYXNweCJ9.wfs6Se4NwtZgSKwQgHP1gh1fXe36WuVK9C7Jv9VwGQs/br/75923952872-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMTgsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDAzMTAuMTg0OTQ0MTEiLCJ1cmwiOiJodHRwczovL3d3dy5ib2F0dXMub3JnLyJ9.SAkxmnHCAyLZYlUyLX6FJRc3nKA_lq_JMe7OAzyiRfI/br/75923952872-l
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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New Legislation Would Bring Federal 
Recreation Data Management Into 

21st Century

In the same week that Congress rolled out landmark 
bipartisan legislation to make historic investments 
in our public lands and waters, another key biparti-
san recreation access measure was introduced. Led 
by Senators Martha McSally (R-AZ) and Angus King 
(I-ME) and Representatives Derek Kilmer (D-WA) and 
Russ Fulcher (R-ID), the Modernizing Access to Our 
Public Land (MAPLand) Act makes a pivotal step for-
ward in improving overall recreational experiences 
through investments in modern technology.

The MAPLand Act would require the Department of 
the Interior, Department of Agriculture, and the U.S. 
Army Corps of Engineers (USACE) to consolidated 
and digitize recreation access information and make 
those resources available to the public. Currently, 
much of this information that provides necessary in-
formation to access national forests, national parks, 
or USACE-managed lands and waters are stored at 
the local level in paper files, making it difficult for 
these agencies and the American public to identify 
public access opportunities.

NMMA applauded this commonsense legislation 
that makes it easier for boaters, anglers, and all that 
partake in outdoor recreation to find public access 
points, and provides the agencies with an important 
toolset to identify public lands in need of accessible 
entry points to improve existing access.

This flurry of recreation-focused legislation that en-
joys broad support from both sides of the aisle dem-
onstrates recognition throughout Congress that as 
rising demand for outdoor recreation continues to 
spiral upward, with the nation’s economic vitality is 
increasingly tied to outdoor recreation.

For more information, please contact NMMA direc-
tor of federal government relations, Callie Hoyt at 
choyt@nmma.org.

Virginia Governor Signs Legislation to 
Strengthen Menhaden Conservation

Following vocal support from recreational anglers, 
Virginia Governor Ralph Northam signed a bipartisan 
bill improving menhaden management in the Atlan-
tic. The legislation transfers management authority of 
Atlantic menhaden—a small oily baitfish that feeds 
sportfish like striped bass—to the Virginia Marine 
Resources Commission, which oversees every other 
saltwater fishery in the Commonwealth.

Now that the bill has been signed into law, the legis-
lation puts Virginia on a path toward compliance with 
the regional fishery management plan, which Omega 
Protein violated last year.

“There is a growing need for more robust conserva-
tion practices in our fisheries – including menhaden 
and all forage fish – this law is an important step to-
wards better recognizing and correcting the harmful 
impacts overfishing can have on our communities,” 
said Nicole Vasilaros, senior vice president of govern-
ment and legal affairs for the National Marine Man-
ufacturers Association. “Protecting forage fish and 
sportfish stocks is essential for recreational activities 
in the Chesapeake Bay and across the country and we 
thank Governor Northam for taking action to that en-
sure our marine ecosystems remain healthy for gen-
erations to come.”

“This new law will pave the way for stronger manage-
ment of the Atlantic menhaden recognizing its critical 
role in the entire marine ecosystem and its benefits 
to the recreational fishing economy,” said Whit Fos-
burgh, president and CEO for the Theodore Roosevelt 
Conservation Partnership. “We want to thank Gover-
nor Northam, the bill sponsors, Natural Resources 
Secretary Matt Strickler, and the recreational fishing 
sector for working together on this legislation.”

“Thanks to the signature of Governor Northam, men-
haden will now be managed by fisheries experts at 
the Virginia Marine Resources Commission,” said 

News from Washington continued on Page 18
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Mike Leonard, vice president of government affairs 
for the American Sportfishing Association. “Adequate 
menhaden populations are key to striped bass and 
other sportfish that support Virginia’s $583,806,000 
saltwater recreational fishing economy. This impor-
tant shift in management authority will help ensure a 
future of science-based management of menhaden 
that accounts for their important role in the ecosys-
tem.”

“This commonsense legislation will help fisheries in 
not just Virginia, but along the entire Atlantic Coast,” 
said Chris Edmonstron, vice president of government 
affairs for Boat US.? “Anglers and boaters should all 
applaud this long overdue change in fisheries man-
agement and encourage more science-based man-
agement practices be developed and implemented. 
BoatU.S., along with our 28,000 Virginia members, 
applaud the passage of this legislation.”

“This decision by Governor Northam and the Virginia 
General Assembly, which was decades in the making, 
recognizes the importance of science-backed conser-
vation efforts in maintaining the health of our nation’s 
fisheries,” said Adam Fortier-Brown, government re-
lations manager for the Marine Retailers Association 
of the Americas.  “Having menhaden fisheries man-
aged by the Virginia Marine Resource Commission, 

like all other fisheries in the state, will make signifi-
cant steps towards creating a healthier Chesapeake 
Bay. We thank the assembly, and Governor Northam 
for their leadership on this legislation, which will be 
felt by boaters and anglers all along the Atlantic coast 
for years to come.”

“On behalf of the Virginia Saltwater Sportsman’s As-
sociation and striped bass fishermen everywhere, I 
would like to thank Governor Northam and his ad-
ministration, especially Natural Resources Secretary 
Matt Strickler, for leading the fight to conserve men-
haden,” said John Bello, chairman of the Virginia Salt-
water Sportfishing Association Government Relations 
Committee.  “Menhaden are far too valuable to the 
ecosystem and to the recreational fishing economy 
to allow one foreign company to continue sucking 
up hundreds of millions of forage fish per year. Thank 
you, Governor.” 

Indiana Legislature Passes Resolution 
Encouraging Establishment of Office 

of Outdoor Recreation

Last week, the Indiana House of Representatives 
passed Senate Concurrent Resolution #15, which 
urges the creation of an Indiana Office of Outdoor 
Recreation Development. NMMA applauds Indiana 

News from Washington continued from Page 17

Take Your Marina to the 
Next Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 
that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 
marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 
environmental issues. Purchase now.

News from Washington continued on Page 19
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legislators in the Senate and House for recognizing 
the importance the outdoor recreation economy has 
on the Hoosier state.
The resolution, sponsored by State Senator Blake 
Doriot, outlines the priorities for the Office of Out-
door Recreation Development and encourages the 
office to be established within the Indiana Destina-
tion Development Corporation (IDDC), which is led by 
President Elaine Bedel. The priorities for the office in-
clude increasing outdoor recreation-based economic 
development, tourism, and ecotourism; promoting 
the growth of the outdoor recreation economy; and 
promoting the health and social benefits of outdoor 
recreation. Now that the resolution has passed both 
bodies, it is up to IDDC to determine if the office will 
be established.

Outdoor recreation is a vital part of the economy, ac-
counting for 2.2 percent of total gross domestic prod-
uct (GDP) nationally. In Indiana, outdoor recreation is 
an economic powerhouse, which generates an eco-
nomic impact of $9.7 billion in consumer spending 
and accounts for 108,000 jobs across the state. The 
recreational boating industry in Indiana accounts for 
$4.1 billion in economic impact annually and 14,265 
jobs and 398 businesses.

NMMA actively advocates in support of the creation 
of state outdoor recreation offices, a key objective 
of the Outdoor Recreation Roundtable (ORR). ORR is 
the nation’s leading coalition of outdoor recreation 
trade association with 29 members, of which NMMA 
is a founding member. NMMA, while working with 
the wider outdoor recreation industry, submitted tes-
timony in support of the resolution for the hearings 
held in the House and Senate. NMMA will continue 
to work with key stakeholders and policymakers in 
Indiana to move towards establishment of an office 
of outdoor recreation.

For more information, please contact NMMA federal 
government relations director, Callie Hoyt at choyt@
nmma.org or Great Lakes policy and engagement 
manager, Jill Sims at jsims@nmma.org.

Recreation Leaders Applaud Senate 
Efforts to Fix the Maintenance 

Backlog and Fund Conservation on 
Public Lands and Waters

Outdoor Recreation Roundtable (ORR) members re-
cently lauded the Senate for introducing a bipartisan 
bill, the Great American Outdoors Act, that prioritizes 
the $20 billion maintenance backlog facing our pub-
lic lands and waters and finally fully funds the Land 
and Water Conservation Fund (LWCF). It includes the 
Restore Our Parks Act (ROPA), which would help im-
prove key outdoor recreation related facilities like 
docks, restrooms, campgrounds, trails, roads and 
more – many of which have needed updating or re-
pairs for years.

ORR members led the extraordinary effort to ensure 
the inclusion of other agencies, beyond the Nation-
al Park Service, in this legislation. Thanks to the ef-
forts of Senator Joe Manchin (D-WV), Senator Martin 
Heinrich (D-NM) and Senator Cory Gardner (R-CO), 
among many others, the U. S. Forest Service, Bureau 
of Land Management and U.S. Fish and Wildlife Ser-
vice will receive maintenance backlog funding. We are 
thrilled with this outcome that will ensure adequate 
infrastructure for all types of recreation on our public 
lands and waters can support rural communities and 
economies.

LWCF funds can be a lifeline for communities in need 
of recreation access to local, state and national parks, 
wildlife habitats, working forests and more. This im-
portant program has only been funded at the fully 
authorized amount of $900 million twice in history. 
This bill would achieve the decades-long goal of fully 
and permanently funding LWCF into the future while 
allowing for more recreation access projects on lo-
cal, state and federal lands that will support a thriving 
outdoor recreation economy for years to come.

Infrastructure – especially solving the agencies’ de-
ferred maintenance needs and expanding access for 
all forms of outdoor recreation – is the main issue 
that brought ORR together and unites our dozens of 
sectors. ORR members have worked tirelessly over 

News from Washington continued from Page 18
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the years educating leaders in Washington, D.C. and 
other outdoor recreation partners in order to get 
both of these key recreation bills to this point. Our 
strong membership will not stop their work on behalf 
of all outdoor recreation enthusiasts until this mea-
sure is signed into law.

“With such a large, bipartisan group of elected of-
ficials coming together in support of legislation that 
makes a significant investment in our public lands and 
waters, it is abundantly clear that the outdoor recre-
ation industry, led by boating and fishing, has earned 
our seat at the decision making table and we’re here 
to stay,” said Nicole Vasilaros, senior vice president of 
government and legal affairs at the National Marine 
Manufacturers Association. “Without raising a dime 
in new taxes, this bill will repair, restore, and protect 
our cherished recreation resources for generations to 
come. There are no good reasons for Congress to de-
lay its passage one more day.”

“Today is a huge step for outdoor recreationists, the 
industry and the $778 billion outdoor recreation 

economy,” said Jessica Wahl, executive director of 
Outdoor Recreation Roundtable. “We have supported 
these issues for a long time and are thrilled to see 
movement on them as they will help to further fuel 
the outdoor recreation economy across the country. 
We appreciate the sponsors’ dedication to these bills 
a
nd the huge outpouring of support from ORR mem-
bers and partners to achieve the inclusion of BLM, 
USFS, and FWS in the Great American Outdoors Act.”
“Nearly 13 million American families and households 
use the nation’s trails to ride horses and will benefit 
from robust trail maintenance programs. The horse 
industry supports passage of the Restore Our Parks 
Act (S. 500) and Land and Water Conservation Fund 
Permanent Funding Act (S. 1081) to enrich the out-
door experience for the country’s recreational rid-
ers,” said Julie Broadway, president of the American 
Horse Council. “The American Horse Council (AHC) 
applauds the leadership of Sens. Cory Gardner (R-CO) 
and Joe Manchin (D-WV) for introducing a bipartisan 
package that combines these two important mea-
sures that will improve access to America’s trails.”

http://www.surveyadvantage.com
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“America’s public lands are at the root of the multi-
billion-dollar outdoor economy. It is critical that our 
country invest in addressing backlogged mainte-
nance at our national parks, as well as our other fed-
eral lands, in order to ensure these shared spaces are 
accessible for Americans and visitors to enjoy,” said 
Mary Ellen Sprenkel, President and CEO of The Corps 
Network. “The Land and Water Conservation Fund is 
a critical funding stream and passing the Restore Our 
Parks Act would be a significant step towards ensur-
ing our national parks get the attention they need. In 
addition, however, we encourage the Senate to con-
sider means to address deferred maintenance at such 
agencies as the U.S. Forest Service, Bureau of Land 
Management and U.S. Fish and Wildlife Service. The 
young adults enrolled in America’s Service and Con-
servation Corps stand ready to assist resource man-
agers in restoring our public lands.”

“Some of the most beautiful and ecologically diverse 
areas are found underwater in National Parks such 
as Biscayne National Park in Florida and the Chan-
nel Islands National Park in California”, said Tom In-
gram, President & CEO at The Diving Equipment & 
Marketing Association. “Divers observe firsthand this 
amazing diversity, and want to preserve these sub-
merged resources, including historic shipwrecks and 
war monuments. The recreational diving community 
and the Diving Equipment and Marketing Association 
(DEMA) fully support the passage of S. 500, the Re-
store Our Parks Act. We urgently ask for your support 
in passing this important legislation which will ensure 
access to these incredible submerged resources for 
generations to come, while supporting local econo-
mies and building healthy communities.”

“The Land Water Conservation Fund and the Restore 
our Parks Act are essential to increasing access to 
the public lands and resources our industry depends 
on,” said Marine Retailers Association of the Americas 
President, Matt Gruhn. “The over $30 billion backlog 
in federal conservation projects, and upwards of $11 
billion backlog in maintenance and repair projects in 
our National Parks, significantly affect rural econo-
mies, and recreational boaters’ and anglers’ ability to 
take part in the activities they enjoy. We thank Sena-
tors Gardner and Manchin for supporting our indus-
try and ask Congress to fully fund these important 
programs.”

“Maintaining our public lands is critical for continued 
access to recreation for motorcycles, ATVs and ROVs 
(sometimes called side-by-sides),” said Scott Schloe-
gel, Senior Vice President, Government Relations at 
the Motorcycle Industry Council. “We commend the 
authors for including Forest Service and BLM lands 
in the bill. Proper maintenance is critical for respon-
sible management of riding areas and healthy public 
lands.”

“Concessioners have helped park visitors enjoy great 
experiences for more than a century. We believe the 
nation should demonstrate a new and enduring com-
mitment to connecting all Americans with their parks 
and other Great Outdoors places – a commitment 
that includes elimination of a chronic maintenance 
shortfall and of inadequate places and infrastructure 
to host the visits of our growing population,” said 
Scott Socha, chair of the National Park Hospitality 
Association. “We applaud today’s action by Senate 
champions and the Administration on the Restore 
Our Parks Act and the Land and Water Conservation 
Fund Act. 2020 is an appropriate year for visionary 
action – great clarity for steps that will make park 
visits safer, more enjoyable and providing economic 
sustainability to gateway communities across the na-
tion.”

“Today marks a milestone achievement for the Out-
door Industry Association and outdoor enthusiasts 
across the country,” said Lise Aangeenbrug, execu-
tive director of Outdoor Industry Association. “Our 
shared public lands and waters are the foundation of 
the huge and growing outdoor recreation economy, 
and we are thrilled to see our elected officials com-
ing together in a bi-partisan way to deliver on full 
funding for LWCF and to commit sustainable funding 
to address the maintenance backlogs in our national 
parks. Both of these efforts will go a long way in con-
tinuing to grow the outdoor economy and assisting 
our continued effort to get more Americans into the 
outdoors.”

“The Restore Our Parks Act offers innovative solutions 
and sustainable funding that will address the de-
ferred-maintenance backlog on federal lands, which 
is critical to improving and expanding national camp-
grounds,” said Craig Kirby, RV Industry Association 
President. “Campgrounds on federal lands are cur-
rently showing distressing signs of wear: crumbling 
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roads and bridges; deferred maintenance needs; and 
limited camping availability, jeopardizing not only the 
RV industry but the entire outdoor recreation indus-
try. We are encouraged by the support of this legisla-
tion and ask Congress to pass this bill without delay.”

Recreational Boating Community 
Backs Minnesota Bill Establishing 200-

Foot Wakesurfing Setback

Last week, bipartisan legislation was introduced in the 
Minnesota House of Representatives (HF 3770) and 
State Senate (SF 3624) to establish a 200-foot setback 
for wakesurfing in the state of Minnesota. According 
to NMMA, this legislation is an important example of 
the boating industry coming together in support of 
a practical policy for communities, homeowners, and 
boaters, alike.

HF 3770 and SF 3624 would put in place a 200-foot 
setback from shoreline and structures for all wake 
surfing activities in Minnesota. The recreational boat-
ing community supports the legislation because it’s 
“clear, consistent, and effective”:

• Clear: 200 feet is the length of a hockey rink 
and is easily identifiable to boaters and en-
forcement officers on the water.

• Consistent: the proposed legislation is consis-
tent with existing PWC statutes and will ensure 
equal expectations for all enjoying Minnesota’s 
waterways.

• Effective: a leading wake scientist determined 
that a 200-foot setback prevents wakes from 
having a consequential impact on shorelines 
and structures.

The Senate Committee on Environment and Natural 
Resources Policy and Legacy Finance has scheduled 
a hearing on SF 3624 today, Wednesday, March 4 at 
1:00pm in Room 1200 Minnesota Senate building. In-
dustry advocates will be present to speak in support 
of the bill.

For more information, please contact NMMA man-
ager of Great Lakes policy and engagement Jill Sims 
at jsims@nmma.org.  

NMMA Releases Its 2020 Campaign 
Platform

With the 2020 election season in full swing, NMMA 
is releasing its 2020 campaign platform to educate 
congressional and presidential candidates about the 
industry’s most-pressing advocacy priorities – an es-
sential part of NMMA’s continued expansion of its 
advocacy work. Throughout the year, NMMA will ed-
ucate candidates and policymakers about recreation-
al boating, helping to ensure the industry’s issues are 
at the forefront of the national debate.

The document highlights the impact that boating 
and outdoor recreation has on the U.S. economy and 
provides a concise summary of the industry’s posi-
tions on policies related to conservation, recreational 
infrastructure, trade, fisheries, fuel, and business reg-
ulations.

Click here to access NMMA’s 2020 campaign plat-
form.

From now until Election Day, states will be conduct-
ing their primaries and caucuses, and NMMA will be 
meeting with campaign officials to ensure that the in-
dustry’s priorities remain top-of-mind for both con-
gressional and presidential candidates. NMMA will 
keep stakeholders informed during the 2020 cam-
paign season by conducting webinars, hosting events 
at the Republican and Democratic National Conven-
tions, and working with the industry to host tours and 
events at their facilities.

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org.

https://www.revisor.mn.gov/bills/bill.php?f=HF3770&y=2020&ssn=0&b=house
https://www.senate.mn/schedule/unofficial_action.php?ls=91&bill_type=SF&bill_number=3624&ss_number=0&ss_year=2020
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Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)
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Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
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http://www.marinaassociation.org
mailto:imbc%40marinaassociation.org?subject=
mailto:ekretsch%40marinaassociation.org?subject=
mailto:imitraining%40marinaassociation.org?subject=
mailto:Malves%40marinaassociation.org?subject=
http://www.marinaassociation.org

